


Challenge
The Minnesota Community Foundation wanted to revolutionize e-philanthropy. But how? The 
foundation conducted extensive research and looked at nearly every company facilitating online 
giving. Tons of tools were available, but none were personalized or easy enough to use to transform 
the way Minnesotans experienced online giving.
 
Approach
Working with the Minnesota Community Foundation, Razoo created a destination for online giving for 
all nonprofits in Minnesota. It helped donors connect in compelling ways with nonprofits and donate 
to causes they cared about, it let nonprofits create and update their story pages within minutes, and it 
empowered the foundation to continue to provide compelling information to visitors around specific 
community projects and needs. Launching GiveMN.org - Minnesota’s statewide online giving portal - 
and running a successful Match Day fundraising event, was predicated on the following key factors:

Success
On November 17, 2009, The Minnesota Community Foundation, along with the Bush Foundation 
and the Minneapolis Foundation, sponsored Give to the Max Day – a match day event to officially 
launch GiveMN.org, the new online community-wide giving portal. Donors responded with 
overwhelming generosity donating more than $14 million in only 24 hours. The launch event 
successfully attracted new donors and moved many current check-writing donors online.  Since the 
launch, GiveMN.org continues to deliver valuable, engaging and timely information about giving 
opportunities to Minnesotans year-round.
 
Results of Give to the Max Day at a Glance

GIVEMN.ORG AND GIVE TO THE MAX DAY - A SUCCESS STORY

“Give to the Max Day was an incredible success for us.  We’re most excited by the 
fact that 45 percent of our donors that day were new.  That would be a really 
difficult feat for us to accomplish on our own.”

– Minnesota nonprofit

The Right Partnerships: Support from a group 
of partners with tremendous credibility and 
influence in Minnesota.

Aggressive Nonprofit Outreach: A highly 
successful campaign to engage and support 
nonprofits across the state.

Strategic Platform Partner: Razoo provided not 
only the best product for Minnesota’s needs but 
also strategic counsel and a shared vision.

Terrific Earned Media: More than 40 million 
media impressions and more than 550 media 
clips (and counting).

Total
$ Given

$14M

Total
# Donors

38,778

Average
Gift Size

$361

# Nonprofits 
Benefiting

3,434

Average Gifts 
per Nonprofit

$4,077


